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SSR Program 
vgrkZ fnukad 01-01-22 ds lanHkZ esa ernkrk lwfp;ksa dk fo'ks"k laf{kIr iqujh{k.k 
dk;ZØe ¼fo/kkulHkk fuokZpu {ks= 155&oYYkHkuxj ,oa 157&/kfj;kon dks NksMdj½ 
 

1 ,dhd`r QksVks;qDRk ernkrk lwfp;ksa dk izk#i izdk'ku 01-11- 2021 
2 nkos ,oa vkifRr;ksa izkIr djus dh vof/k 01-11-21 ls  30-11-21 
3 ernkrk lwfp;ksa ds lacaf/kr Hkkx dh izfo"V;ksa dk xzke 

lHkk@ LFkkuh; fudk; ,oa vkoklh; osyQs;j lkslk;Vh 
ds lkFk cSBd vk;ksftr dj iBu djukk ,oa lR;kiu 
djukA 

13-11-21 ls  20-11-21 

4 jktuhfrd nyksa ds cwFk Lrjh; vfHkdrkZvksa ds lkFk nkos 
,oa vkifRr;ksa ds vkosnu i= izkIr djus dh fo'ks"k 
frfFk;ka ¼ernku dsUnzksa ij fo'ks"k vfHk;ku½ 

14-11-21 o 21-11-21 

5 nkos ,oa vkifRr;ksa dk fuLrkj.k 20-12-21 
6 ernkrk lwfp;ksa dk vfUre izdk'ku 05-01-21 

 
vgrkZ fnukad 01-01-22 ds lanHkZ esa ernkrk lwfp;ksa dk fo'ks"k laf{kIr iqujh{k.k 
dk;ZØe ¼fo/kkulHkk fuokZpu {ks= 155&oYYkHkuxj ,oa 157&/kfj;kon ds fy,½ 
 

1 ,dhd`r QksVks;qDRk ernkrk lwfp;ksa dk izk#i izdk'ku 09-11- 2021 
2 nkos ,oa vkifRr;ksa izkIr djus dh vof/k 09-11-21 ls  30-11-21 
3 ernkrk lwfp;ksa ds lacaf/kr Hkkx dh izfo"V;ksa dk xzke 

lHkk@ LFkkuh; fudk; ,oa vkoklh; osyQs;j lkslk;Vh 
ds lkFk cSBd vk;ksftr dj iBu djukk ,oa lR;kiu 
djukA 

13-11-21 ls  20-11-21 

4 jktuhfrd nyksa ds cwFk Lrjh; vfHkdrkZvksa ds lkFk nkos 
,oa vkifRr;ksa ds vkosnu i= izkIr djus dh fo'ks"k 
frfFk;ka ¼ernku dsUnzksa ij fo'ks"k vfHk;ku½ 

14-11-21 o 21-11-21 

5 nkos ,oa vkifRr;ksa dk fuLrkj.k 20-12-21 
6 ernkrk lwfp;ksa dk vfUre izdk'ku 05-01-21 
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Colour Advertisements Published in Leading Newspapers during 
Special Summary Revision – 2022
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Activities on Special Summary Revision (SSR) 
 
 
SVEEP in COVID-19 Pandemic- Paradigm Shift 
 In view of the Covid-19 Pandemic, and it being the Digital Era, the SVEEP 

Plan hinges on digital content, online procedures and SM (Social Media) –
based delivery system. 

The execution of SVEEP posed a real challenge in view of the 
impending dangers looming due to the Corona Pandemic. Adopting a crisp 
crisis management strategy, the CEO Rajasthan seamlessly incorporated & 
explored new innovative ways to expand its outreach. The Corona times 
propelled us to explore the new frontiers and avenues of working: 

 

1. Public Notice in Published in Leading Newspaper during Special Summary Revision – 
2022 

SSR_2022-  
• Plethora of IEC material , posters, graphics, hoardings, flex relevant to SSR-

2022  intensively percolated in the districts through every possible medium. 
• All Govt. Depart. websites displayed SSR-2022 advt. 
• In compliance of ECI directions for SSR-2022 dated 2nd September, 2021, 

activities were organized & various target specific initiatives were taken up. 
• Activities like Run to Register Marathon, Voter Selfie Contest, Youth Festival 

,ClusterEnrollment Camps in schools and colleges were organised. 
• A total of 45516817 bulk messages were sent during SSR-22. 
• Healthy Rolls-- With emphasis on error-free and healthy electoral rolls , 

following steps were taken- 
o BLO assigned targets based on health parameters and monitoring of the 

same was ensured at ERO&DEO level. 
o Identification of potential electors with special focus on 18-19 age cohort. 
o Deletion of dead/shifted/ duplicate electors. 
o Focus on Female electors to improve gender ratio.  
o Identification of PwD electors and ensuring 100 % flagging of PwD 

electors in rolls.Total 22289 Pwd were flagged against the prospective 
identified target of 24722 
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VHA SankalpAbhiyan 
Don’t fall in beeline, Use Voter Helpline App 

 
Democracy is based upon the conviction that there is extraordinary possibility in 

ordinary people"The pandemic times did teach us a lesson to deal with extraordinary 
times with that steady determination that so much characterizes the true human spirit. 
These were the real challenging times that posed impending dangers and propelled us to 
explore the new frontiers and avenues of working. 

 
Technology, in these testing times came to our rescue and ONLINE was the new mantra 
being chanted in every nook and cranny. The role of technology underwent a sea change 
in such a scenario. Election Commission of India along with all EMBs (Election 
Management Bodies) took up cudgels to re-evaluate their modus operandi in order to 
cater to the emerging needs of Voter. The Voter Helpline App was able to cut the gordian 
knot here. Walking a step further from SSR -2021 wherein 60% of forms for registration 
were received online, the CEO Rajasthan, brought in a seismic shift in its approach to 
voters. It was envisioned that SSR -2022 would witness a 100% registration on online 
mode. The task was uphill and gargantuan but certainly not impossible. Taking this up 
on a mission mode the first task was to assess the situation as to the quantum of 18+ 
Voters as we know India is bubbling with youth vigor. This is clearly validated by the 
statistics that more than 65% of current population in India is below 35 years of age, the 
average age of Indian citizen being 27 years. Thus, to tap this powerhouse of youngsters 
for electoral participation is truly essential for a robust democracy. 

Essentially, this entailed roping in the Directorate of Secondary Education & 
Directorate of Higher Education. Data of 18+ voters was collected and collated from 
Govt. Colleges, Govt. Schools, Pvt. Schools and that of PwD from Dept. of Social Justice 
and Empowerment. The groundwork of need analysis having been completed, the next 
step was to constitute a rock solid team to assist the BLOs in field and mobilize the 
Electoral Literacy Clubs that work in tandem and are in sync with School & College 
Education. Nodal Officers were appointed for both ELC (School) and ELC College along 
with Nodal Officers for NSS and SJED. 



 

 
Now

comprehen
The

Voter Hel
awareness
respective 

The
ELC Colle
and SJED
integrated

Hum
Voter Hel
gradually 

w, that our
nsive train
e CEO, Ra
lpline App
 for all t
State Coor

e training w
ege Inchar
 Nodals. In

d into the tr
mble brag 
lpline App
and scaling

r team was 
ing as per 

ajasthan or
p,Role of 
the Distric
rdinators. 

was then t
ge, ELC S
nclusivity a
raining to c

though it 
ps during 
g up the ba

ready in e
expectation

rganized a 
Electoral 

ct Nodal O

 
taken a lea
chool inch
as prime th
cater to thi
may appe
these train

ar. 

8 

 

every distr
ns from the
comprehe
Literacy 

Officers (E

ap ahead w
arge, BLO
hrust area,
s special se

ear, we we
nings whil

ict, it was 
em & build

ensive one 
Club & 

ELC Scho

with 4 day
O& Superv
, the last c
egment of V
ere able to 
le the num

imperative
dup their c
day detail
Social Me

ool & Col

s' district 
visors and s
ategory wa
Voters. 
download

mbers are 

e to provid
capacity. 
ed orienta
edia in El
llege) alon

level train
special Edu
as also sea

d a total of
one on t

de them 

tion on 
lectoral 

ng with 

ning for 
ucators 
mlessly 

f 41792 
the rise 



9 
 

 
To ensure effective monitoring, Google Sheets were floated across all districts to 

garner the tangible deliverables and the numbers speak for themselves. The VHASankalp 
Abhiyan moves ahead with Cluster Enrollment Camps earmarked to be held on 7th, 14th 
&21th of Nov. with one day especially allotted to the PwD registration at CSO/ NGO level 
functional at every district. Effort has been made to make a titanic difference by usage of 
Voter Helpline App and make it a household name. 

The Social media has become synonym for existence with its omniscient approach. 
The department handles on twitter, facebook, Instagram and youtube were extensively 
used to spread words about VHA. The relevant material on VHA awareness was 
continuously uploaded on these handles. This to prove to be a pin-pointed medium for 
outreach specifically with regard to urban voters. The state icons also became the 
mouthpiece for department as they too voiced the utility and pragmatic usage of this app. 
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A quick glance into the inception of this app, the contours of the VHA were 
decided way back in 2016, when a new website for the Election Commission was 
envisaged. It was to overcome the voters cobweb where a voter had go to different 
websites/ applications for his need. 
Thus it was launched on 8th Feb 2019, the momentous day. The application come live 
with 5 disparate technologies amalgamated into one main website, SVEEP website, 
Electoral Search Website, NVSP forms and complaint Website. 

 
 
A word about the name- It was supposed to be ECI Citizen App but it took its shape as 
Voter Helpline App when Hon'ble Commission directed to set up 1950 as universal call 
center no. and to launch Voter verification & Identification Program (VVIP).  When 
1950 was named as 'Voter Helpline', the ECI Citizen App became Voter Helpline App. It 
was a result of arduous cementing of unflinching endeavors of ECI that shaped into the 
Voter Helpline App- One that we all have downloaded in our mobile, carry it so 
conveniently and play the role of an informed aware citizen of a thriving democracy. 
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Whether it is to search a name in Electoral Rolls, submit forms for registration and 
modifications, download digital photo voter slips, make complaints or find otherdetails, 
this app comes to rescue of every voter and quell away all the doubts. 
CEO, Rajasthan in its concentrated efforts have been able to make this app a household 
name and the Voter Sanklp Abhiyan has been a resounding success with the number of 
downloads and its consequent usage gradually and steadily rising up the ladder. Rest not 
till we reach, we shall strive to attain the utopian ideal of 100% online registration during 
SSR-2022.  
"The ignorance of one voter in a democracy impairs the security of all"  
Elections belong to the people- Let's give a clarion call for VHA. 
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 ELC- 

To steer momentum in the field, ELCs at every level are being pushed and monitored 
continuously. They  serve as  the linchpin for driving the brigade for increased 
voter registration.ELC working as effective linchpin with 71079ELCs registered in 
the State.State level training on VHA, mobilization of ELC and Social Media was 
conducted for District ELC Nodal Officers (School and College). This training was 
then imparted in cascade form to district level officials in four phases - All ELC 
School and College Incharge, BLO and Supervisors, District SJED Nodal Officers 
and Special Educators.Chunav Pathshalas with BLO as Nodal Officer are working 
at every Booth level effectively. 
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Youth Festival 
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Social Media-  
● IntensiveSocial Media Campaigning with the Hashtags 

#ElectorVerificationProgram#100percentsahi#EveryVoterCounts #GoVerifyassigned 
by ECI is in progress. Best practices from districts shared on department handles 
(Twitter, Instagram, Facebook, YouTube).  

● Social media usage actively & aggressively pursued, with a visible shoot-up in 
number of followers & posts' followed on various digital platforms- Facebook, 
Twitter, Instagram. 

● On the day of Bye-election 30th October, 2021 alone, a total of 57 posts were 
uploaded on three Social Media handles & two short films and audio jingles were 
aired across the channels. 
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  Innovations- 
● Innovation- In order to establish a personal contact with BLOs and 

boost their morale the CEO, Rajasthan sent  DO Letter to every BLO 
in the State in context of SSR-22 

● Dungarpur took up the initiative to assess the job card of MNREGA 
works. Gaps were identified and accordingly prospective voters 
were earmarked for SSR-2022. 

● Directorate of Secondary Education was mobilized for exclusive 
cluster camps in schools. These camps held on 20th and 27th 
November proved to be a resounding success with 27172  18+ voters 
registered in Secondary/Higher Secondary Schools. 

● Cluster camps were organized on mission mode on 27th Nov 2021 
wherein a total of 49000 new voters were registeredin a day. 

● Message of CEO readout verbatim during ward/gram sabha. 
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